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Introduction to the teaching material 3

Vocabulary lists 
Risks and consequences
Case stories

9
23

Information  
Risks and consequences 5

Methods
Introduction

„The product round“ – Method
In a joint round of discussions, the students‘ personal experiences 
are explored in order to address the opportunities and risks of the 
Internet in the context of searching for and purchasing goods. 

20′ to 30′ Simple 10

Elaboration
„Case stories“ – Method
Students work on real-life case studies in small groups. Consumer 
law knowledge and consequences of actions are developed and 
then presented by the teams afterwards. 

80′ to 120′ Medium 13

Imprint 24
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